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LOST SALES AND LOST REVENUE SURVEY

CORRUGATED PIZZA BOXES FROM CHINA, MALAYSIA, AND TURKEY


This survey must be received by the Commission by September 23, 2026
See last page for instructions regarding how to file this questionnaire.

The information called for in this questionnaire is for use by the United States International Trade Commission in connection with its countervailing duty and antidumping investigations concerning corrugated pizza boxes (“pizza boxes”) from China, Malaysia, and Turkey (Inv. Nos. 701-TA-806 and 731-TA-1805–1807 (Preliminary)). The information requested in the survey is requested under the authority of the Tariff Act of 1930, title VII. This report is mandatory and failure to reply as directed can result in a subpoena or other order to compel the submission of records or information in your possession (19 U.S.C. § 1333(a)). Further information on this survey can be obtained from Tana von Kessler (202-205-2389; tana.vonkessler@usitc.gov) or Huyen Nguyen (202-205-2333; Huyen.Nguyen@usitc.gov).

	Please enter your firm’s official name with proper capitalization and punctuation. Correct formatting is necessary for the Commission’s records.
[bookmark: T_0001]Name of firm      	
[bookmark: T_0002]Address      	
[bookmark: T_0003][bookmark: T_0004][bookmark: T_0005]City      	  State   	  Zip Code      	
[bookmark: T_0006]Website      	
[bookmark: _Hlk179363734]Has your firm purchased pizza boxes from any source (domestic or foreign), or imported pizza boxes for internal consumption, at any time since January 1, 2023?
[bookmark: C_0007]|_| NO (Type signature in the certification below and promptly return only this page of the survey to the Commission)
[bookmark: C_0008]|_| YES (Complete all parts of the survey, and return the entire survey to the Commission)

Return questionnaire via the Commission’s secure portal by clicking on the following link:  https://usitc.gov/qportal. (PIN: PIZZA, PHASE: Preliminary). See last page for detailed instructions.


REQUEST / CERTIFICATION / ACKNOWLEDGEMENT
I request that the Commission treat as business proprietary information (as defined below) all information submitted in response to this questionnaire, except as indicated below in response to question 10. I certify that the information herein supplied in response to this questionnaire is complete and correct to the best of my knowledge and belief and understand that the information submitted is subject to audit and verification by the Commission. By means of this certification I also grant consent for the Commission, and its employees and contract personnel, to use the information provided in this questionnaire and throughout this proceeding in any other import-injury proceedings conducted by the Commission on the same or similar merchandise. 

I, the undersigned, acknowledge that information submitted in response to this request for information and throughout this proceeding or other proceedings may be disclosed to and used: (i) by the Commission, its employees and Offices, and contract personnel (a) for developing or maintaining the records of this or a related proceeding, or (b) in internal investigations, audits, reviews, and evaluations relating to the programs, personnel, and operations of the Commission including under 5 U.S.C. Appendix 3; or (ii) by U.S. government employees and contract personnel, solely for cybersecurity purposes. I understand that all contract personnel will sign appropriate nondisclosure agreements.

[bookmark: T_0009][bookmark: T_0010][bookmark: T_0011]     	         		        	
Name of Authorized Official                    Title of Authorized Official 	Date

[bookmark: T_0012][bookmark: T_0013][bookmark: T_0014]     	         	            	
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PART IV.--PRICING AND RELATED INFORMATION

OMB No. 3117-0016/USITC No. 26-3-5340; Expiration Date: 7/31/2029
(No response is required if currently valid OMB control number is not displayed)
Type Signature (e.g., “/s/ full name”)	Phone	       Email address
GENERAL INFORMATION
Background. This proceeding was instituted in response to petitions filed on September 9, 2026, by the American Pizza Boxes Manufacturers Coalition, which is composed of Smurfit Westrock plc, Atlanta, Georgia and Pratt Industries, Inc., Atlanta, Georgia; and the United Steel, Paper and Forestry, Rubber, Manufacturing, Energy, Allied Industrial and Service Workers International Union (“USW”). Countervailing and antidumping duties may be assessed on the subject imports as a result of these proceedings if the Commission makes an affirmative determination of injury, threat, or material retardation, and if the U.S. Department of Commerce (“Commerce”) makes an affirmative determination of subsidization and dumping. Pertinent information to this proceeding is available at:
· Questionnaires: https://usitc.gov/reports/active_import_injury_questionnaires.
· Other case information: https://ids.usitc.gov/case/8409/investigation/9000.

Pizza boxes. The merchandise covered by this investigation is certain corrugated food service boxes, which are commonly referred to as pizza boxes. Corrugated food service boxes are a type of box or carton manufactured from paper, paperboard, and/or cardboard for use in the food service industry, including to hold pizza pies. Corrugated food service boxes are often shipped or delivered flat in bundles of corrugated cardboard die-cut blanks, which are in a ready-to-assemble state such that they can be easily folded by the end user into a ready-to-use food service box. The corrugated food service boxes covered by this investigation include corrugated cardboard die-cut blanks, whether finished or unfinished and assembled or unassembled.

Corrugated food service boxes are produced from corrugated cardboard sheets that are made from recycled or virgin paper or paperboard materials, which may be bleached or unbleached. These cardboard sheets are “corrugated” or “fluted,” which means that they contain at least two outer layers (i.e., top and bottom) of paper or paperboard and an inside layer of fluted paper or paperboard in between the outer layer, such that the inside layer contains channels or pockets of air which makes the cardboard sheet lightweight while retaining strength and durability. The subject merchandise includes corrugated food service boxes of B-flute, C-flute, D-flute, and E-flute design, as well as any equivalent types of corrugation or fluting.

The country of origin of a subject corrugated food service box is determined by where the corrugated cardboard sheet is produced. Corrugated cardboard die-cut blanks are typically formed from corrugated cardboard sheets that are cut to length, die cut into specific box shapes, and/or scored to allow the box to be folded into shape. Subject corrugated food service boxes are typically assembled by the end user by folding a corrugated carboard die-cut blank into its final shape. Subject corrugated die-cut blanks are not typically glued into their final shape. The scope of this investigation covers both corrugated food service boxes and corrugated cardboard die-cut blanks, regardless of whether they are finished or assembled at the time of importation.

The subject merchandise includes corrugated food service boxes regardless of shape. When assembled, subject corrugated food service boxes are often rectangular or square in shape when viewed from above, but they may take on other shapes, such as round, hexagonal, or octagonal. A finished and assembled subject corrugated food service box has a length (i.e., the longest dimension) that is at least five inches and a width that is at least five inches. There is no maximum length or width for subject merchandise. The height (i.e., the shortest dimension) of a finished and assembled subject corrugated food service box is no greater than four inches.


The corrugated food service boxes covered by the scope of this investigation include merchandise with or without color or printing, such that they may be decorated with one or more graphical designs or logos, or they may be entered in a blank, unprinted state. A corrugated food service box is subject to this investigation regardless of the color of the paper, paperboard, or cardboard. Any graphical images may be printed directly onto the paper, paperboard, or cardboard or they may be overlaid onto the outer or inner faces of a corrugated food service box. Subject corrugated food service boxes are also covered by the scope regardless of whether or not they are coated or lined, including with any materials to increase grease resistance.

The subject merchandise includes corrugated food service boxes with or without ventilation holes or perforations as well as with or without features for holding condiments or other foods. Subject corrugated food service boxes are covered by the scope whether or not they are accompanied by other parts or materials. The addition of any non-paper, -paperboard, or -cardboard materials, such as liners, inserts, or holders, does not remove the subject corrugated food service box from the scope of this investigation.

The corrugated food service boxes subject to this investigation include those products that have been subjected to further processing in a third country, which includes but is not limited to printing, coating, trimming, cutting, punching, assembling, folding, and/or perforating or any other processing that would not otherwise remove the merchandise from the scope of the investigations if performed in the country of manufacture of the in-scope corrugated food service box.

The corrugated food service boxes subject to investigation order are typically classified in the Harmonized Tariff Schedule of the United States (HTSUS) at subheading 4819.10.0020. This HTSUS subheading is provided for convenience and customs purposes only, and the written description of the merchandise subject to the order is dispositive.

MSF. Unit of measurement to indicate the area equivalent to 1,000 square feet.

Reporting of information.‑‑ If information is not readily available from your records, provide carefully prepared estimates. 

Business proprietary information.  Information that concerns or relates to the trade secrets, processes, operations, style of works, or apparatus, or to the production, sales, shipments, purchases, transfers, identification of customers, inventories, or amount or source of any income, profits, losses, or expenditures of any person, firm, partnership, corporation, or other organization, or other information of commercial value, the disclosure of which is likely to have the effect of causing substantial harm to the competitive position of the person, firm, partnership, corporation, or other organization from which the information was obtained, unless the Commission is required by law to disclose such information.

Confidentiality. The business proprietary information furnished in response to this questionnaire will be treated as confidential by the Commission to the extent that such data are not otherwise available to the public and will not be disclosed except as may be required by law (see 19 U.S.C. § 1677f). Such information will not be published in a manner that will reveal the individual operations of your firm.


Release of information.--The information provided by your firm in response to this survey, as well as any other business proprietary information submitted by your firm to the Commission in connection with this proceeding, may become subject to, and released under, the administrative protective order provisions of the Tariff Act of 1930 (19 U.S.C. § 1677f) and section 207.7 of the Commission’s Rules of Practice and Procedure (19 CFR § 207.7). This means that certain lawyers and other authorized individuals may temporarily be given access to the information for use in connection with this proceeding or other import-injury proceedings conducted by the Commission on the same or similar merchandise; those individuals would be subject to severe penalties if the information were divulged to unauthorized individuals. Please also retain a copy of the final document that you submit.

Contact information.--Please identify the responsible individual and the manner by which Commission staff may contact that individual regarding the information submitted in this survey. This may or may not be the person whose signature is at the bottom of page 1.

	Name
	[bookmark: T_0015]     

	Title
	[bookmark: T_0016]     

	Email
	[bookmark: T_0017]     

	Telephone
	[bookmark: T_0018]     



Firms operating more than one establishment should combine the data for all establishments into a single response.

PURCHASE INFORMATION

1.	Purchases and imports.— Report separately your firm’s domestic purchases and imports of pizza boxes.  

“Purchase” – Purchase from a U.S. entity, such as a U.S. producer, a U.S. importer, or other U.S. firm. 

“Import” – Purchase directly from a foreign supplier, and your firm is the importer of record.
[bookmark: _Hlk92983582]
	Item
	2023
	2024
	2025
	January-June 2026

	
	Quantity (in MSF)

	Purchases of pizza boxes produced in—
United States
	[bookmark: N_0019]     
	[bookmark: N_0020]     
	[bookmark: N_0021]     
	[bookmark: N_0022]     

	China
	[bookmark: N_0023]     
	[bookmark: N_0024]     
	[bookmark: N_0025]     
	[bookmark: N_0026]     

	Malaysia
	[bookmark: N_0027]     
	[bookmark: N_0028]     
	[bookmark: N_0029]     
	[bookmark: N_0030]     

	Turkey
	[bookmark: N_0031]     
	[bookmark: N_0032]     
	[bookmark: N_0033]     
	[bookmark: N_0034]     

	All other countries1
	[bookmark: N_0035]     
	[bookmark: N_0036]     
	[bookmark: N_0037]     
	[bookmark: N_0038]     

	Sources unknown2
	[bookmark: N_0039]     
	[bookmark: N_0040]     
	[bookmark: N_0041]     
	[bookmark: N_0042]     

	Total purchases
	

   0
	

   0
	

   0
	

   0

	Imports of pizza boxes from—
China
	[bookmark: N_0043]     
	[bookmark: N_0044]     
	[bookmark: N_0045]     
	[bookmark: N_0046]     

	Malaysia
	[bookmark: N_0047]     
	[bookmark: N_0048]     
	[bookmark: N_0049]     
	[bookmark: N_0050]     

	Turkey
	[bookmark: N_0051]     
	[bookmark: N_0052]     
	[bookmark: N_0053]     
	[bookmark: N_0054]     

	All other countries1
	[bookmark: N_0055]     
	[bookmark: N_0056]     
	[bookmark: N_0057]     
	[bookmark: N_0058]     

	Total imports3
	

   0
	

   0
	

   0
	

   0

	[bookmark: T_0059]1 Please identify these countries:       
[bookmark: T_0060]2 Please indicate the firm(s) from which you purchased this merchandise:       
3 If your firm imported pizza boxes at any time since January 1, 2023, please also complete and return a U.S. importers' questionnaire in this proceeding. 



[bookmark: _Hlk132718991]
2.	Changes in purchasing patterns.— Please indicate whether the shares of your firm’s purchases of pizza boxes steadily increased, fluctuated but ended higher, were constant, fluctuated but ended lower, or steadily decreased since January 1, 2023 from the listed sources.

Select one box per row.
	[bookmark: _Hlk133408822]Source of purchases
	Did not purchase
	Steadily increased
	Fluctuated up
	No change
	Fluctuated down
	Steadily decreased
	Explanation for trend

	United States
	[bookmark: C_0061]|_|
	[bookmark: C_0062]|_|
	[bookmark: C_0063]|_|
	[bookmark: C_0064]|_|
	[bookmark: C_0065]|_|
	[bookmark: C_0066]|_|
	[bookmark: T_0067]     

	China
	[bookmark: C_0068]|_|
	[bookmark: C_0069]|_|
	[bookmark: C_0070]|_|
	[bookmark: C_0071]|_|
	[bookmark: C_0072]|_|
	[bookmark: C_0073]|_|
	[bookmark: T_0074]     

	Malaysia
	[bookmark: C_0075]|_|
	[bookmark: C_0076]|_|
	[bookmark: C_0077]|_|
	[bookmark: C_0078]|_|
	[bookmark: C_0079]|_|
	[bookmark: C_0080]|_|
	[bookmark: T_0081]     

	Turkey
	[bookmark: C_0082]|_|
	[bookmark: C_0083]|_|
	[bookmark: C_0084]|_|
	[bookmark: C_0085]|_|
	[bookmark: C_0086]|_|
	[bookmark: C_0087]|_|
	[bookmark: T_0088]     

	All other countries
	[bookmark: C_0089]|_|
	[bookmark: C_0090]|_|
	[bookmark: C_0091]|_|
	[bookmark: C_0092]|_|
	[bookmark: C_0093]|_|
	[bookmark: C_0094]|_|
	[bookmark: T_0095]     

	Sources unknown
	[bookmark: C_0096]|_|
	[bookmark: C_0097]|_|
	[bookmark: C_0098]|_|
	[bookmark: C_0099]|_|
	[bookmark: C_0100]|_|
	[bookmark: C_0101]|_|
	[bookmark: T_0102]     





3. 	Purchasing subject imports rather than domestic products.—

(a) 	Since January 1, 2023, did your firm import and/or purchase imports of pizza boxes from China, Malaysia, and/or Turkey instead of purchasing U.S.-produced pizza boxes? Respond for each subject country.

	Source
	Yes
(also respond to parts (b) and (c))
	No
(If “No” for all countries, skip to next question)

	China
	[bookmark: C_0103]|_|
	[bookmark: C_0104]|_|

	Malaysia
	[bookmark: C_0105]|_|
	[bookmark: C_0106]|_|

	Turkey
	[bookmark: C_0107]|_|
	[bookmark: C_0108]|_|



(b) 	If you responded “Yes” to part (a), was the imported product priced lower than the domestic product?

	Source
	Yes
	No

	China
	[bookmark: C_0109]|_|
	[bookmark: C_0110]|_|

	Malaysia
	[bookmark: C_0111]|_|
	[bookmark: C_0112]|_|

	Turkey
	[bookmark: C_0113]|_|
	[bookmark: C_0114]|_|



(c)	If you responded “Yes” to part (a), was price a primary reason for importing and/or purchasing subject imports rather than domestic product?

	Source
	Yes
	If Yes, estimate the quantity of imports purchased and/or imported instead of domestic product since January 1, 2023 
(in MSF)
	No
	If No, please indicate the reason your firm imported and/or purchased imports instead of domestic product

	China
	[bookmark: C_0115]|_|
	[bookmark: N_0116]     
	[bookmark: C_0117]|_|
	[bookmark: T_0118]     

	Malaysia
	[bookmark: C_0119]|_|
	[bookmark: N_0120]     
	[bookmark: C_0121]|_|
	

	Turkey
	[bookmark: C_0122]|_|
	[bookmark: N_0123]     
	[bookmark: C_0124]|_|
	

	[bookmark: T_0125]If the quantity reported above exceeds the total quantity reported in Question 1, please explain.      





4. 	U.S. producers and import competition.—

(a)	Since January 1, 2023, in connection with a sale or offer to sell pizza boxes to your firm, did U.S. producers reduce their prices of domestically produced pizza boxes in order to compete with lower-priced imports of pizza boxes from the subject countries?  Respond for each subject country.

	Source
	Yes (also respond to question part (b))
	No (If “No” for all countries, skip to next question)
	Don’t know

	China
	[bookmark: C_0126]|_|
	[bookmark: C_0127]|_|
	[bookmark: C_0128]|_|

	Malaysia
	[bookmark: C_0129]|_|
	[bookmark: C_0130]|_|
	[bookmark: C_0131]|_|

	Turkey
	[bookmark: C_0132]|_|
	[bookmark: C_0133]|_|
	[bookmark: C_0134]|_|



(b)	If your firm responded “yes” to any of the above countries, please provide an estimate of the reduction in U.S. producers’ prices and any additional explanations.

	Source
	Estimated reduction in U.S. prices
(percent)
	Additional explanation, including such information as timing (e.g., months/years), frequency of price reductions, or other market/competitive factors

	China
	[bookmark: N_0135]     
	%
	[bookmark: T_0136]     

	Malaysia
	[bookmark: N_0137]     
	%
	

	Turkey
	[bookmark: N_0138]     
	%
	



5.	Major purchasing factors.--Please list, in order of their importance, the main factors your firm considers in deciding from whom to purchase pizza boxes. 

	1.
	[bookmark: T_0139]     

	2.
	[bookmark: T_0140]     

	3.
	[bookmark: T_0141]     

	[bookmark: T_0142]Please list any other factors that are very important in your purchase decisions:       



6.	Other explanations--Please provide any additional comments in this box.

	[bookmark: T_0143]     



[bookmark: T_0144]7.	Stock symbol information.-- If your firm or parent firm is publicly traded, please specify the stock exchange and trading symbol:      .

8.	External counsel.-- If your firm or parent firm is represented by external counsel in relation to this proceeding, please specify the name of the law firm and the lead attorney(s). 

	Law firm:
	[bookmark: T_0145]     

	Lead attorney(s):
	[bookmark: T_0146]     



9.	Reporting requirements.--Please report the actual number of hours required and the cost to your firm of completing this survey for use by the Office of Management and Budget.

	Hours
	Dollars

	[bookmark: N_0147]     
	[bookmark: N_0148]     



Public reporting burden for this survey is estimated to average 4 hours per response, including the time for reviewing instructions, gathering data, and completing and reviewing the survey. 

We welcome comments regarding the accuracy of this burden estimate, suggestions for reducing the burden, and any suggestions for improving this questionnaire. Please provide such comments to the Office of Investigations, import_injury@usitc.gov.

10.	Treatment of information. Please indicate below the questions in each section of the survey for which your response consists of information that is not business proprietary information.  

	Item
	My firm’s responses to questions do not contain business proprietary information in the following specific questions (e.g., question 2):

	Purchase Information section: 
	[bookmark: T_0149]     




HOW TO FILE YOUR SURVEY RESPONSE

Please do not attempt to modify the format or permissions of the survey document. Please submit the completed survey using one of the methods noted below. If your firm is unable to complete the MS Word survey or cannot use one of the electronic methods of submission, please contact the Commission for further instructions.  

· Upload via Commission’s secure submission portal.— The questionnaire must be uploaded in two formats: (1) a Microsoft Word document with a typed signature (must type as follows: “/s/ full name”); and (2) a PDF copy of the complete questionnaire with the typed signature on the first page. Please include any attachments at the end of the PDF (e.g., APO certification, additional comments, etc.).

Web address:  https://usitc.gov/qportal	Pin:  PIZZA 	Phase: Preliminary

· E-mail.— E-mail the MS Word questionnaire to tana.vonkessler@usitc.gov and Huyen.Nguyen@usitc.gov; include a PDF copy of the complete questionnaire with a typed signature on the first page. Submitters are strongly encouraged to encrypt nonpublic documents that are electronically transmitted to the Commission to protect your sensitive information from unauthorized disclosure. The USITC secure submission portal and the Electronic Document Information System (EDIS) use Federal Information Processing Standards (FIPS) 140-2 cryptographic algorithms to encrypt data in transit. Submitting your nonpublic documents by a means that does not use these encryption algorithms (such as by email) may subject your firm’s nonpublic information to unauthorized disclosure during transmission. If you choose a non-encrypted method of electronic transmission, the Commission warns you that the risk of such possible unauthorized disclosure is assumed by you and not by the Commission.

If your firm did not purchase this product, please fill out page 1, type in your signature (must type as follows: “/s/ full name”), and submit a PDF copy, with the typed signature, via the Commission’s secure submission portal or email.
